
44 | INKubated! Start a movement with your message

The Author Incubator Author Profile

I
’m Danielle M. Miller, and I am 
a brand strategist/coach for 
remarkable women entrepre-
neurs who want to show up  

and stand out with their mission 
and message. My mission is to edu-
cate and guide women entrepreneurs  
on what it really means to brand 
themselves in the digital age.

My book Smartypants Branding: The 

Ultimate Guide for Women Entre- 

preneurs to Getting Recognized, Being 

Remembered, and Making More  

Money in Their Business is a practi-
cal and easy to read book that shifts  
how women view having a brand.  
It gives entrepreneurs the tools and 
strategies to craft a brand that is 
aligned from the inside out.

My goal in writing the book was  
two-fold: one: to teach women entre- 
preneurs what it really means to have 
a brand; two: to change the paradigm 

of how we think about the framework 
of branding.

I sell coaching and consulting around 
branding and brand strategy. I don’t  
do typical branding; rather I see  
branding as a bridge to giving  
women entrepreneurs the tools to  
empower themselves and truly believe 
in their potential and possibility.

I had the idea of writing a book in my 
head for the last 2-3 years and kept 
stopping and starting. I could never 
seem to wrap my arms around the 
information and get it organized in a 
way that didn’t seem formulaic and 
cookie-cutter. But I had this deep  
desire to get the book out in the world 
and was tired of trying to go it alone.

Enter Angela Lauria and The Author  

Incubator. Not only is Angela’s process 
practical and thorough, the level of  
support and the holding of ‘space’ 
to holding of ‘space’ to get the book 

Danielle Miller 

BRANDING ExPERT

BUILDS THE

SMARTYPANTS BRAND
Best-selling author takes the branding movement beyond 

logos and taglines to guide women entrepreneurs to  
more meaningful branding in a digital age.
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&
     your

heart   soul is out in the world…

               ~ Danielle Miller
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completed was absolutely invaluable. 
I look at things through a different  
lens than most people and having  
a developmental editor who could  
review my writing, offer constructive 
feedback, and help me tell my story 
in a cohesive way was empowering.

My challenges included being able  
to write about branding in way that 
was holistic and organized, yet not 
like a formula or blueprint. I had  
trouble giving myself permission to  
own being a branding expert and 
embracing the value I have to add to 
the conversation. I wasn’t very good 

at creating outlines and organizing 
the information in a way that made 
sense. The structure of The Author 

Incubator’s program and the help of  
my developmental editor were in- 
valuable. Their unconditional support 
and resources were a real comfort 
and played a huge role in getting my 
book done.

The other amazing benefit of my 
journey from book idea to published 
author was that I gave myself  
permission to take my own my  
expertise, my deeply held beliefs and 
philosophy, and draw my own line in 

It boiled down 

to giving myself 

permission to 

own my expertise 

and embrace my 

strengths

 ~ Danielle Miller  

Client Growth

22 new clients

Business Growth

 $25,000 so far created 

 Amplify-signature course  

based on book content

Client Conversion
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the sand. As a result, the confidence 
that comes from putting my work out 
in the world in the form of a book is  
literally life altering.

It all boiled down to giving myself  
permission to own my expertise and 
embrace my strengths. This was the 
most incredible way to get really  
clear on my voice and message. I’m 
not sure if I would have achieved the  
level of clarity that I have now with- 
out writing the book.

I have worked with 22 new clients  
since the release of the book. It’s  
been a huge boost for me to add 
“Amazon best selling author” to my 
credentials, something that I will have 
forever. I gained status as a leader in  
my field as my media appearances 

went from once every six months  
to about once per month. Arianna  
Huffington was very impressed with 
the book and recommended to her 
book editor that it be featured on  
their books page. I felt before the  
book that I was a ‘best-kept’ secret. 
Not any more!

I get great feedback from readers. One 
of the biggest compliments is that 
they feel like they are sitting down 
in person with me having a cup of 
coffee while reading the book (which 
is exactly what I was going for). 
Other feedback is that I have broken 
down the branding framework in a  
way that is easy to understand and 
implement. One client said after  
reading the book and then working 

Arianna Huffington was very impressed with the book and  
recommended it be featured on their books page.

“
with me that I completely changed  
her life...that’s an incredible compli- 
ment and a responsibility that I 
take seriously. It is an incredible  
feeling to know that something you 
have poured your heart and soul  

into is out in the world and making  
a real difference in peoples’ lives.

To be able to call myself a bestselling  
author has been one of the most  
gratifying experiences of my life. 

Smartypants Branding:  

The Ultimate Guide for Women  

Entrepreneurs to Getting Recognized, 

Being Remembered, and Making  

More Money in Business 
One of the biggest challenges women  

entrepreneurs face in today’s increasingly 

crowded digital landscape is how to be 

distinctive, memorable, and stand out  

from the crowd. Danielle M. Miller  

guides creative and smart women in  

applying big brand concepts to their  

businesses. Having honed her brand  

methodology by working with women 

solopreneurs and entrepreneurs over  

the last seven years, she shares what it  

truly means to ‘brand’ yourself in today’s 

digital age. Readers learn how to align  

core values, tap into leading archetype,  

talk to the right people without losing  

their essence, and their own distinct  

voice and vibe. The advice goes beyond  

tag lines and logos to discover crucial 

building blocks for crafting a brand  

as unique as each reader. 
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